
80+ strategy-changing 
digital marketing statistics 
for 2022

Insights you can bank on.

Marketers are numbers people above all else. We set and optimise budgets, perform market 
research and report on campaigns. We’re financial planners when we clock in, economists by 
lunch and data analysts by COB. Everything we do has to be justified by a compelling figure.

Instinct is only half your genius as a marketer. The other half is pure unimpeachable data. 
To save you some time, we’ve collated the most vital statistics every marketer should know 
in 2022 to drive high-impact, digital marketing campaigns. 

Presenting: 80+ vetted stats from the brainiest 
researchers in the game.
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 01 / Content Marketing

61%
of content marketers 

expect increasing 
spending towards 

in-person events in 2022.

Content Marketing Institute

51%
of content 

consumption derives 
from organic search.

Kuno Creative

91%
of consumers 

are prepared to reward 
brands for their 

authenticity.

Social Media Week

59% 
of marketers that perform 

content marketing use 
video. This makes video 

the most-used 
content format.

HubSpot

47%
of B2B marketers don’t 
measure ROI from their 

content marketing e�orts.

Point Visible

40%
of B2C content marketers 
only look at competitors 

once per year 
(or not at all).

Conductor

82.4%
is the average 

blog bounce rate.

Siege Media



 02 / Social Media

4.55 billion 
people are active on 

social media as of 
October 2021.

Kepios

3.5 billion 
users make up the 

combined audience of 
Facebook's products.

Facebook

54% 
of social browsers use 

social media to research 
products.

GlobalWebIndex

500 million 
Facebook Stories are 

viewed daily.

Tech Crunch

64% 
of Instagram users are 

under the ageof 34.

Statista

97% 
of top searches 
on Pinterest are 

unbranded.

GlobalWebIndex

90% 
of people on

Instagram follow a
business.

GlobalWebIndex

YouTube 
is the second-largest

search engine globally.

Alexa

LinkedIn 
is the top paid and 

organic social channel 
for B2B businesses.

Content Marketing Institute

TikTok 
was the

most downloaded
app in 2020.

Apptopia



 03 / CRM

CRM
is the fastest-growing 
marketing software. 

Grand View Research

22%
of salespeople don’t know 

what a CRM is.

HubSpot

74%
of companies say CRM 
technology gives better 

access to customer data.

Resco.net

29% 
of sales can be improved 

with CRM software.

Salesforce

47%
of users say CRM improves 

customer satisfaction.

Capterra

73%
of customers say customer 
experience is an important 
factor in their purchasing 

decisions. 

PwC



 04 / Inbound Marketing

Search (34.8%)
has overtaken social 

(25.6%) as the main source 
of referral tra�c.

Shareholic

65%
of marketers say link 

building is the most di�cult 
SEO strategy.

Advanced Web Ranking

55%
of marketers say blogs 
are their top inbound 

marketing priority.

HubSpot

75%
of blogs get zero links 
from other domains.

Moz

87%
of B2B buyers trust 
industry influencer 

content more.

DemandGen

Only 5% 
of adults strongly trust the 

content they see on 
social media.

Pew Research Center

56%
of B2B customers say web 
search is the first resource 

that informs them 
about solutions. 

DemandGen



 05 / Email Marketing

4.1 billion
people make use of 

email worldwide

Statista

64%
of small businesses use 
email marketing to reach 

customers.

Campaign Monitor

>40%
of marketers have seen 

budget cuts to email since 
the pandemic.

Litmus

19.8%
is the average email open 
rate across all industries. 

The click-through rate 
is 11.3%, and the bounce 

rate is 9.4%.

Constant Contact

27%
more emails are opened 

when the subject line 
is personalised.

Experian Marketing Services

72%
of consumers report that 
they are more inclined to 
open an email that o�ers 

a discount.  

Campaign Monitor

32%
of B2B marketers say email 

newsletters are the best 
way to nurture leads.

Content Marketing Institute

1 in 5
email campaigns is not 
optimised for mobile 

devices.

SuperO�ce

>8 out of 10
people will open a 

welcome email.

GetResponse



 06 / Lead Generation

133%
more revenue is generated 

for B2B companies with 
mature lead generation 

processes when compared 
with their competitors.

Intellistart

3x more
leads are generated by 
inbound marketing than 

outbound marketing, and it 
costs 62% less.

Content Marketing Institute

96%
of visitors who come to 

your website aren’t ready 
to buy.

Marketo

Over 60%
of marketers said their 

customer acquisition cost 
(CAC) has increased in the 

past three years.

HubSpot

Only 29%
of brands nurture their 

existing customers beyond 
the initial purchase.

DemandGen

65%
of businesses say 

generating tra�c and leads 
is their biggest marketing 

challenge. 

HubSpot



 07 / SEO

53.3%
of all website tra�c comes 

from Organic search.

BrightEdge

>90%
of all website pages 
receive zero organic 

search tra�c from Google. 

Ahrefs

Only 0.78%
of clicks on Google come 

from results on the 
2nd page.

Backlinko

39%
of people are influenced 
to make a purchase from 

relevant searches. 

Think With Google

77% more
longer articles are 

backlinked when compare 
with shorter pieces.

Backlinko

12 di�erent
online searches are 

conducted by B2B buyers 
on average before they 
interact with a specific 

website.

Google

58% of voice searches
are done to find local 
business information. 

Search Engine Land

>1.1 billion
smartphones users will use 
voice search at least once 

a week.

Google

58%
of all Google searches 

happen on mobile devices.

hitwise

72%
of internet users will use 
only their mobile devices 

to access the internet 
by 2025.

CNBC

49%
of large enterprises invest 

more than $20 000 on 
B2B SEO per month.

Markletic



 08 / Paid Media

69%
 of all clicks on Google Ads 
come from mobile devices

eMarketer

$8
in profit is recieved for 

every $1 spent on
 Google Ads.

Google

28%
of internet users say 
they’ve found new 

products or services 
through paid ads.

Growth Web Index

Over $258 billion
with be spent on PPC 

in 2022.

eMarketer

74%
of brands cite pay-per-click 

advertising as a primary 
business driver.

Brainlabs Digital

39%
of a business's total 

marketing budget is made 
up of Paid spend.

Marin Software

$19 billion
in ad revenue is expected 
to come from voice-based 

ads by 2022.

Custom Software Lab

58%
of millennials report 

making a purchase based 
on an online ad.

Think With Google



 09 / UX/UI

59%
of the world’s population 

is online.

DataReportal

88.5%
of web designers believe 

that the top reason visitors 
leave a website is that it 

loads too slowly.

GoodFirms

42%
of consumers say they’ll 

leave a website that 
functions poorly.

Top Design Firms

23%
of small retailers don’t 

have a website in 2022.

Digital

94% of first impressions
are design-related.

Association for 
Computing Machinery

Blue and green
are prefered by consumers 

in web design.

Top Design Firm

 88%
of the time people spend 
on smartphones is within 

mobile apps.

eMarketer

Over 50%
of consumers would prefer 

you use fewer media if it 
means faster loading times 

for them.

Unbounce

70%
of people look at lists with 

bullet points, while 55% 
look at lists without bullets. 

Nielsen Norman Group

9.1% more
conversions are likely to 
occur on personalised 

CTA's in the form of buttons 
than images.

HubSpot

85%
of web pages load slower 

than 5 seconds.

Unbounce

47%
of people expect a web 

page to load in two 
seconds or less.

Web FX



10 / Sales

19%
of buyers want to connect 
with a salesperson during 
the awareness stage of 

their buying process.

Hubspot

90%
of companies use two or 

more lead enrichment tools 
to learn more about 

prospects. 

Gartner

567%
increase in sales 

enablement tool usage.

Smart Selling Tools

>50% 
of prospects want to see 
how your product works 

on the first call.

HubSpot

81%
of marketers share goals 

and metrics with 
sales colleagues.

Salesforce

85%
of marketers with an SLA 

think their marketing 
strategy is e�ective.

HubSpot



Turn data into profit
So, we lied. Instinct and data are not 
the only two things that go into ingenious 
marketing.

You won’t get very far without a team of marketing mavens with the right tools 
and know-how. That’s why you should partner with League Digital in 2022. 

We’re as obsessive about uncovering rare insights as we are about turning 
them into ROI. All of the categories of statistics in this collection are areas we 
specialise in. Whether you’re looking for a digital platform, social media impact, 
Google domination, or marketing automation to kick-start your lead generation 
and nurturing, you’re not lost with League Digital.

Let’s make this a banner year for your brand.

Get in touch

We grow 10 out of 10 brands we work with
Get in touch with us and become a statistic. 

Contact us

https://www.leaguedigital.com/what-we-do/campaigns/digital-marketing-solutions/



